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Project Waterfall, the charitable
component of UK Coffee Week,
delivers clean water projects in

: African coffeegrowing countries

A donation made with each coﬁe@e
purchase is an example of a cause
i related product :
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evian

Evian is the official Headline
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for 2012 and 2013

Allegra FOUNDATION

{Sraz2yQa DNBSGAYy3IaH

As the festive season quickly approaches, the planning for UK Coffee: =
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held from 2329 April and includes a great range of fundraising | i
activities. A fantastic launch this year raised over £100,000 to
support Project Waterfall, funding clean water projects in Tanzanian
communities being delivered by WaterAid, our service delivery |
partner. Thank you to everyone who took part.

UK Coffee Week incorporates variousstare, regional and national :
events and a media programme to build the profile of the coffee af
foodservice industry and raise charitable funds for Project Waterféﬂ;
There has been an overwhelming interest in UK Coffee Week 2012
from large chains and key suppliers, to independent coffee shops
across the country.

We have been busy coming up with ideas to make 2012 bigger and -
better, and are thrilled to announce two exciting new initiatives, The
Big Challenge and Coffee@Work. We are also extremely pleased t
announce Evian as our new headline sponsor for 2012 and 2013.:

Next year will focus on direct-#store donations, collections and
causerelated products. Causelated products will enable

coffee operators and suppliers to make donations to Project
Waterfall on behalf of customer purchases. The selected produ
dependent upon company preference and could be as easy as ¢
donating with every coffee sold during the week, selling a limited *
edition muffin, or offering a coffee and sandwich deal.
100% of consumer donations go directly to Project Waterfall

We will send out another newsletter early next year with a progres
update. In the meantime, please visit our newly redeveloped
websiteand follow us orFacebooland Twitter to keep up to date
with UK Coffee Week movements, industry news, coffee shop
reviews and competitions.

With your involvement, we can raise even more funds to make
life-saving differences to those who lack access to clean water.

Finally, I would like to wish everyone a happy and safe festive sea:
and | look forward to working with you all in 2012.

Jeffrey Young
Chairman
Allegra Foundation
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FO NDAT Evian new Headline Sponsor g
U A |ON Ev[arl is extremely proud to be the Heaglline Sponsor of UK Coffee§
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EThe Allegra Foundation was :
: established by the Allegra Groupi 9 @A I Yy Q& LI NIYSNBAKALI 6AGK | Y / 2FFS
: to support sustainable in providing healthy hydration for coffee drinkerdK Coffee Week i g
 development projects in coffee : KA 3K A IK (G a 9GALFYyQa O2YYAUYSYy G2 Ad
 growing African countries i aal1Ay3 adNb SUSNR2YyS Kl a Sy2dzak f
frrersssssnnr i i UZY2NNRGE O i

Evian is looking forward to working with retailers to develop consume
i awareness around the benefits of combined coffee and water

i purchases and developing specific opportunities with Evian bottled
: water.

: Events for 2012
UK Coffee Week 2012 will include two new fundraising initiatives
: Big Challenge and Coffee@Work. The hugely successful Londo
fWeKkS {02210 ySE l.jColfjfeze F%savglwlll |a|ﬁ°t b{e teturning for its second year. These t
: : : : key events provide unique ways to celebrate the coffee and

: where The Big Challenge will staft . . .

; - : foodservice industry and raise awareness and money for Project
Eand finish : Waterfall

The Big Challeng@5 April 2012)
To launch UK Coffee Week, a sponsored 10 kilometre (6.2 miles
carrying up to 10 litres of water for 5 kilometres along the River
Thames will take place in aid of Project Waterfall. The challenge
represents the daily task of fetching water by women and children |
rural Africa. The aim is for 1,000 participants to complete the walk;
collectively the distance from London to Tanzania is covered where
Project Waterfall is currently in action. Take part with friends, famil
orcolleaguesinthid @ Yo 2f A0 4 f1 | NRdzyR
Thames to raise awareness and maked#e&ing differences to those |
in need. :
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